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A must have, comprehensive tool to 
use throughout a woman’s entire 
pregnancy.

The right time and place to reach her:
Distributed by the OB/GYN at her first 
appointment when she is hungriest for 
vital, trusted information

Editorial that is about her:
Unlike many pregnancy resources that 
focus primarily on the babies 
development, Pregnancy Planner is 
dedicated to the women - how her 
pregnancy is changing her body and her 
life.

The Pregnancy Planner Difference
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More interactivity and personalization 
New worksheets, tracking charts,   
pullouts based on the best tools available 
on Parenting.com

New more user friendly size
Portable and discrete for use early on 
before you’ve shared your news

75% of moms told us they preferred a 
digest size for Pregnancy Planner

New heavier paper stock in 2009

New photography
Covers will telegraph a real family moment

Real, modern images throughout the 
magazine

More Personal, Useful & Beautiful in 2009
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Circulation Overview
Babytalk Mom-to-Be/Babytalk Pregnancy 
Planner) serves as an introduction to our 
portfolio.

Distribution 
• 2,400,000 Pre-Qualified OB/Gyn offices

• medical offices are qualified based 
on their specialty and the # of births 
or visits per month

New closing/on sale dates
- One close date:  February 7, 2008

2,400,000 Total Circulation
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babytalk pregnancy planner

Published 1x year

1,200,000 Paid Circulation

ADVERTISING RATES

Display Rates:

$2,260.00 per inch

Classified Rates:

$28.95 per word / 14 word minimum

ABOUT THE READERS

Female Readers: 99%

Expecting First Child: 63%

Experienced Mother: 36.6%

babytalk pregnancy planner
Parenting’s babytalk pregnancy planner is
the first prenatal magazine for 61% of
readers. The first magazine a pregnant
woman reads and the only all-trimester
prenatal magazine, endorsed by physicians
everywhere.

Some Letters From Our Advertisers...

We have been advertising in this magazine for many years and
would recommend America’s Media Marketing to all who want
to grow their business.

We are going to be working with the fabulous folks at America’s
Media Marketing for many, many years to come and
recommend them to everyone without reservation.

Mark Weiss

We at New Native Baby Carrier advertise through this
magazine. These ads always bring in a great amount of calls
and orders. We are happy with the response that we get, and
we will continue to advertise with them.

Nancy Main

Simply complete the order form
and fax it back to us at (352) 597-6201

or mail it to:
AMERICA’S MediaMarketing

13169 Jacqueline Rd.
Brooksville, FL 34613

If you have any questions,
please call your representative:

Or call (800) 675-7636

ISSUE CLOSE DATE ON-SALE

HOW TO PLACE
YOUR AD
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