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CIRCULATION 

Soap Opera Digest has the highest rate base among competitive soap 



ADVERTISING

2010 Closing Dates*

- ABC - ABC - ABC - CBS 

* Dates are tentative and subject to change.

1/12/2010 12/8/2009 12/15/2009 1/1/2010
1/19/2010 12/15/2009 12/22/2009 1/8/2010
1/26/2010 12/22/2009 12/29/2009 1/15/2010
2/2/2010 12/29/2009 1/5/2010 1/22/2010
2/9/2010 1/5/2010 1/12/2010 1/29/2010
2/16/2010 1/12/2010 1/19/2010 2/5/2010
2/23/2010 1/19/2010 1/26/2010 2/12/2010
3/2/2010 1/26/2010 2/2/2010 2/19/2010
3/9/2010 2/2/2010 2/9/2010 2/26/2010
3/16/2010 2/9/2010 2/16/2010 3/5/2010
3/23/2010 2/16/2010 2/23/2010 3/12/2010
3/30/2010 2/23/2010 3/2/2010 3/19/2010
4/6/2010 3/2/2010 3/9/2010 3/26/2010
4/13/2010 3/9/2010 3/16/2010 4/2/2010
4/20/2010 3/16/2010 3/23/2010 4/9/2010
4/27/2010 3/23/2010 3/30/2010 4/16/2010
5/4/2010 3/30/2010 4/6/2010 4/23/2010
5/11/2010 4/6/2010 4/13/2010 4/30/2010
5/18/2010 4/13/2010 4/20/2010 5/7/2010
5/25/2010 4/20/2010 4/27/2010 5/14/2010
6/1/2010 4/27/2010 5/4/2010 5/21/2010
6/8/2010 5/4/2010 5/11/2010 5/28/2010
6/15/2010 5/11/2010 5/18/2010 6/4/2010
6/22/2010 5/18/2010 5/25/2010 6/11/2010
6/29/2010 5/25/2010 6/1/2010 6/18/2010
7/6/2010 6/1/2010 6/8/2010 6/25/2010
7/13/2010 6/8/2010 6/15/2010 7/2/2010
7/20/2010 6/15/2010 6/22/2010 7/9/2010
7/27/2010 6/22/2010 6/29/2010 7/16/2010
8/3/2010 6/29/2010 7/6/2010 7/23/2010
8/10/2010 7/6/2010 7/13/2010 7/30/2010
8/17/2010 7/13/2010 7/20/2010 8/6/2010
8/24/2010 7/20/2010 7/27/2010 8/13/2010
8/31/2010 7/27/2010 8/3/2010 8/20/2010
9/7/2010 8/3/2010 8/10/2010 8/27/2010
9/14/2010 8/10/2010 8/17/2010 9/3/2010
9/21/2010 8/17/2010 8/24/2010 9/10/2010
9/28/2010 8/24/2010 8/31/2010 9/17/2010
10/5/2010 8/31/2010 9/7/2010 9/24/2010
10/12/2010 9/7/2010 9/14/2010 10/1/2010
10/19/2010 9/14/2010 9/21/2010 10/8/2010
10/26/2010 9/21/2010 9/28/2010 10/15/2010
11/2/2010 9/28/2010 10/5/2010 10/22/2010
11/9/2010 10/5/2010 10/12/2010 10/29/2010
11/16/2010 10/12/2010 10/19/2010 11/5/2010
11/23/2010 10/19/2010 10/26/2010 11/12/2010
11/30/2010 10/26/2010 11/2/2010 11/19/2010
12/7/2010 11/2/2010 11/9/2010 11/26/2010
12/14/2010 11/9/2010 11/16/2010 12/3/2010
12/21/2010 11/16/2010 11/23/2010 12/10/2010
12/28/2010 11/23/2010 11/30/2010 12/17/2010
1/4/2011 11/30/2010 12/7/2010 12/24/2010
1/11/2011 12/7/2010 12/14/2010 12/31/2010

issue date space closing material closing on-sale date



TOTAL 5,012,000 4,534,000
Readers Per Copy 9.8 8.8

AGE
age 18-34 28.2% 29.3%
age 35-49 39.9% 38.4%
age 50-64 21.8% 22.1%
age 65+ 10.0% 10.1%
median age 42.2 years 41.9 years

HOUSEHOLD INCOME
less than $30,000 36.7% 37.0%
$30,000+ 63.3% 53.0%
$40,000+ 50.9% 49.7%
$50,000+ 42.9% 41.4%
median HHI $41,257 $38.808

FAMILY
married 50.8% 50.2%
4+ people in HH 41.9% 41.4%
average HH size 3.3 people 3.3 people
any children in HH 52.9% 53.3%
average number of children 2.2 children 2.2 children
average age of children 9.2 years 9.2 years

EDUCATION
high school graduate+ 83.7% 83.5%
any college 42.6% 43.4%

EMPLOYMENT
employed 54.7% 52.9%
employed full-time 43.9% 41.7%
working parent 27.3% 27.2%

- PGP - PGP - CBS - ABC 

Base: adults 18+
Source: 2009 Spring MRI

Adults 18+ Women18+

READERSHIP

Demographic Profile



- PGP - ABC - ABC - John Paschal/JPI

Women 18+
% comp

Soap Opera Digest 61.8% 48.4% 44.3% 55.3%

In Touch Weekly 47.3% 37.7% 35.1% 41.0%

Life & Style Weekly 39.3% 29.3% 32.4% 38.1%

National Enquirer 51.2% 39.6% 32.6% 36.9%

OK! Weekly 59.1% 42.7% 37.9% 48.9%

People 53.5% 40.6% 32.1% 57.4%

Star 59.9% 44.4% 40.3% 47.1%

TV Guide 69.6% 60.6% 71.1% 44.0%

Us Weekly 53.2% 39.5% 38.3% 48.8%

Better Homes & Gardens 53.1% 41.3% 48.4% 55.7%

Family Circle 49.1% 38.5% 45.3% 49.4%

First 55.2% 44.8% 57.5% 56.5%

Good Housekeeping 54.8% 44.4% 47.5% 58.6%

Ladies' Home Journal 50.9% 41.3% 49.7% 52.5%

Redbook 50.0% 39.6% 42.5% 44.6%

Woman's Day 45.9% 36.0% 42.0% 49.2%

Woman's World 50.8% 36.8% 47.8% 58.6%

FamilyFun 66.6% 58.1% 57.0% 68.0%

Parents 54.6% 44.1% 45.3% 63.9%

Parenting 60.6% 50.3% 46.9% 69.2%

Working Mother 44.6% 34.8% 36.8% 43.9%

read 3-4 out 
of 4 issues

read 4 out of 
4 issues

read 
in-home

very good/
one of my 
favorites

Base: women 18+
Source: 2009 Spring MRI

READERSHIP



- ABC - PGP - Robert Milazzo/PGP - Yolanda Perez/ABC

Soap Opera Digest will create, design and produce a 4/C advertorial page, spread or
special advertising section to enhance an advertising campaign. Soap Opera Digest will
work with the advertiser to develop the content and theme of the custom in-book
program. Soap Opera Digest can take readers behind-the-scenes into the lives of their
favorite soap stars through exciting interviews and soap star narratives, or advertisers
will have the option to provide existing copy points as content. Each advertorial page
will feature the advertiser logo, product shot and url address.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Clorox

Mrs. Dash Country Crock

MARKETING



Soap Opera Digest will create, design and produce a 4/C sweepstakes page to enhance
an advertising campaign. The sweepstakes page can run alone or it can run adjacent to
an advertorial page, spread or within a special advertising section. Soap Opera Digest
will work with the advertiser to develop the content, theme, and prize offered. Soap
Opera Digest is responsible for prize fulfillment and will provide the advertiser with a
recap once the sweepstakes is fulfilled. Each sweepstakes page will feature the
advertiser logo, product shot and url address.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Stayfree Libman

- CBS - NBC - NBC - CBS 

MARKETING



Soap Opera Digest will develop a high impact in-book program to kick off
latest campaign featuring hottest talent. The program will include a faux
cover wrap unit, custom advertorials and premium advertising positioning.

HIGH IMPACT COVER WRAP
Advertiser will have the unique opportunity to own the cover of an issue of Soap Opera Digest via a
high-mpact, faux cover wrap unit. The unit will capitalize on the synergy of message and
Soap Opera loyal subscriber base. The unit will:

Showcase images and features of product on the cover
Drive awareness for Advertiser among an audience of savvy soap opera loving consumers
Be sent to 325,000 loyal Soap Opera Digest subscribers nationwide

Please note, all elements of this program, except for the faux cover, will run nationally, therefore, some elements will be duplicated on the sub side.  
For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

- Bleacher & Everard/PGP - ABC - ABC - Yolanda Perez/ABC

UNIT

Faux Cover This unit will be the centerpiece of
message. We will feature theme or spokesperson and
include a custom logo designed to emulate the
Soap Opera Digest logo. The cover will include copy that refers to
the benefits by using fun cover lines.

Cover 2 will be a custom advertorial featuring an interview with a
well-known soap star. Soap Opera Digest will ask the soap star to
utilize specific copy points and brand insights to enhance her
connection to the product.

Cover 3 will feature a fun, interactive trivia game incorporating
facts and copy points about product.

Cover 4 will run a branded Advertiser ad.

MARKETING



Reaching millions of responsive consumers through an in-book advertising bulletin, the
Opera-Tunities Advertiser Listings feature will promote brand awareness and

product sales for participating brands. The feature will run three times a year and can
include product shots, product information, web site addresses, phone numbers, and
event information encouraging readers to purchase advertiser products.

SPONSORSHIP BENEFITS
Product shot and information to appear in-book

Web site listing and/or event information to appear in-book

Logo to appear in-book

DETAILS

Spring 2010
Issue date: 04/20/2010
On-sale: 04/09/2010

Summer 2010
Issue date: 06/01/2010
On-sale: 05/21/2010

Halloween 2010
Issue date: 11/02/2010
On-sale: 10/22/2010

Holiday 2010
Issue date: 12/14/2010
On-sale: 12/03/2010

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

- PGP - PGP - John Paschal/JPI- John Paschal/JPI

MARKETING

-Tunities



For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

ADVERTISING BENEFITS
Promote tune-in for TV programs, movie trailers and more.
Increase awareness and boost audience viewing.
Ability to reach a loyal audience.

SPECS
Flash
Ideal size: 320x240
384K bit rate

DETAILS
Materials are due 1 week prior to air date.

SoapOperaDigest.com offers unique news, stories and interviews that differ from its print sisters,
making this site a must-visit for anyone who loves daytime television.

Up-to-the minute entertainment news, stories, exciting soap clips, blogs, fan forums,
interactive polls, interviews, and photo galleries - In a fun place where fans spend extra time indulging
in their passion for soaps and celebrity.

Metrics(YTD 2009average monthly)
Impressions 3,614,999
Uniques 386,104
User Sessions 871,119

- NBC - John Paschal/JPI - CBS - Robert Milazzo/PGP

MARKETING

Advertising Opportunity



- ABC - Robert Milazzo/PGP - PGP - ABC 

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Reaching over 115,000 responsive subscribers, the Soap Opera
Digest Insider and Today at Soap Opera Weekly email
newsletters are packed with behind-the-scenes info and
exclusive news about soap stars.

Ad units can run in the Soap Opera Digest Insider and Today at
Soap Opera Weekly newsletters.

NEWSLETTER ADVERTISING BENEFITS
Promote tune-in for TV programs.
Offer brand coupons and promotional pieces.
Increase brand awareness and product sales for advertisers.
Ad units, can include advertiser product shots, logos, website listing
and copy points.
Ability to reach over 115,000 loyal soap fans.

AD UNIT SIZES:
728 x 90 IMU(Large Rectangle)
300 x 250 IMU (Medium Rectangle)
250 x 250 IMU (Square Pop-Up)
180 x 150 IMU (Rectangle)
125 x 125 IMU (Square Button)
468 x 60 IMU (Leaderboard)

DETAILS
Soap Opera Digest Insider is emailed to subscribers every Thursday.
Today at Soap Opera Weekly is emailed to subscribers every Friday.
Materials are due 2 weeks prior to distribution date.
Ad units can include logo, product shots, URL and copy points.

MARKETING

Newsletter Advertising Opportunites



Soap Opera Digest, the leading magazine reporting on the soap opera industry for over

30 years, provides behind-the-scenes scoop and breaking news to passionate soap fans

every week. Readers have a strong connection to their favorite characters and Soap

Opera Digest is the link to these stars both on screen and off. With special editorial

features on beauty, fashion, health/fitness and parenting, in addition to the latest soap

news, Soap Opera Digest gives readers all the information they crave.

- PGP - NBC - PGP - CBS 

EDITORIAL

Soap Opera Digest gives readers all the information they crave!



Each week, millions of readers turn to Late Breaking

News for all the latest, hot-off-the-press information about

the soap world. This informative feature covers headline

stories both on and off camera. Soap fans rely on Late Breaking

News for the latest cast changes, sneak peaks at

upcoming storylines and real-life information about their favorite

stars, including engagements, weddings and birth

announcements.

Soap Opera Digest takes readers behind-the-scenes to reveal been hired and

been fired, roles that are being re-cast and the weekly ratings for all of the shows.

From heartfelt goodbyes from actors who are leaving their show to teasers about what

is going to happen on-camera, Late Breaking News is a must-read for millions of fans

who want the inside scoop on their favorite form of entertainment.

- NBC - John Paschal/JPI - CBS - Robert Milazzo/PGP

EDITORIAL

Late Breaking News



Wondering what trends the hottest daytime stars

are donning off-screen? Want to know what they

are doing when they get there? Soap Opera Digest

brings you these answers and more in its weekly Star

Style feature. Star Style gives readers a peek into soap

star's cosmetic cases and closets and provides

entertaining commentary from the Soap Opera Digest

Style Squad.

The off-screen lives of these celebrities are often comparable to those on-screen, and

here the reader takes a front row seat to see how it all happens. Whether good fashion

intentions go bad or an understated look wins the night, readers look forward to hearing

the weekly comments from our three style authorities on what current and former stars

are wearing, and perhaps what they shouldn't. Sometimes our experts agree and

sometimes they don't making Star Style a must-read for all.

Favorite beauty products, wardrobe must-haves and accessory do's and don'ts make

this feature a fashion encyclopedia overflowing with information.

- PGP - Jill Johnson/JPI - NBC - CBS 

EDITORIAL

Star Style



Make a Meal dishes out recipes as well as
behind-the-scenes information with a fun twist!
Meals can be intimate and romantic or casual and
fun. No matter what the occasion, the perfect
meal can set the mood. Many of us have favorite
recipes for intimate evenings or family gatherings.

Make a Meal finds out what the stars like to
cook and with whom they like to share their
favorite meals.

- CBS - CBS - ABC - NBC 

In Product Queen, self-proclaimed product-
aholic, Catherine Hickland (Lindsay Rappaport,
One Life to Live), does more than just look
stunning on television. This daytime veteran, and
a regular Soap Opera Digest beauty editor acts on
her natural penchant to experiment with virtually
every lotion and potion imaginable from
drugstore shelves to department store counters
and gives the inside scoop to loyal followers.

Fitting Image provides readers with help and
advice that they need to look and feel like their
favorite soap stars. Fitting Image gives them the
inside scoop with tips for trimming down and
looking good. Relevant topics in a
everyday life are covered, from choosing the right
diet to the right combination of exercise during
and after pregnancy to keep that baby weight off!
This star-studded feature covers it all, engaging
readers as their favorite stars reveal their personal
strategies for looking and feeling their very best.

Mother/Father Knows Best asks some of
well known actors to explain their

techniques for coping with the day-to-day role of
parenting, both inside and outside the home.
Soap fans with children will love the practical
advice they receive from their favorite soap
parents.

Pet Set is a unique and entertaining feature of
Soap Opera Digest, the reader gets to meet some
of the adorable pets that have stolen the hearts of

sexiest soap stars. Pet Set lets the
reader take a look into the special connections
formed by some of favorites with their
beloved, furry companions. This feature is a fun
way to get a look into a unique aspect of the lives
of these soap stars, and the companions that
make them complete!

Teen Scene features the hottest teens on the
soaps today. Teen Scene places the spotlight on
these young adults and explores current trends,
style choices, social interaction and more all
that appeals to teens today.

Beauty Bar is a long-time favorite of our
readers. Featuring everything from the hottest
makeup trends to maintaining a flawless
complexion, this exciting feature covers it all. This
sensational beauty column provides our readers
with the advice that they need to achieve the
latest looks of most beautiful stars!

EDITORIAL


